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C  O  N  T  E  N  T  S

Weekly internal news about MHFS’s Great People, Great Service, Great Results!

HOT JOBS
Click here to access the latest available 

positions within Morrison.

Red Dress Day for National 
Heart Month @University 

of Virginia Health Systems

 on February 3, the rDs and the chefs 
at UVA took a stand for heart health and 
partnered with Club red and heart Center 
clinics to provide a theme meal for red 
Dress Day.  the chef and dietitians chose 
two menus for the action stations with an 
emphasis on heart-healthy meals, low in 
saturated fat and sodium.  these meals were 
prepared to order on the action station by 
the chefs, while dietitians and interns were 
available to answer questions from those 
standing in line and handed out recipe cards 
of the items being prepared by the chefs 
with the nutritional analysis included.  

the heart Center clinics provided 
educational materials during lunch in the 
breezeway outside the café regarding 
multiple areas of heart health, including 
nutrition.  this event was complimented by 
other activities, such as a yoga session and 
a Zumba break.  Local department stores 
loaned the red dresses to hang from the café 
ceiling as part of the decorations.  what a 
great way to mark national heart Month 
and bring attention to heart health!

the hall of Fame recognizes dietitians who 
have received awards, accepted leadership 
roles in professional organizations, presented 
in the community and who have been 
published.  there were 135 impressive hall of 
Fame submissions this past year.  
Click here to see who is in the 2011 hall 
of Fame, learn more about the criteria to 
be entered in to the hall of Fame, and help 
recognize a dietitian who is going above and 
beyond by submitting their name today!

Douwe Egberts 
Coffee Promotion
Click here to check out a great offer 
from Douwe Egberts coffee.

the MhFs regulatory update is designed to 
help you shine at your next regulatory survey. 
the survey process can be overwhelming, 
but the more you familiarize yourself with the 
process, the better you will feel and the better 
you can prepare your team for the big day!   

Click here to 
check out our 
newest issue!

MHFS Regulatory 

UPDATE

Morrison’s 
Hall of Fame Dietitians

NEW CUSTOMERS RECEIVE UP TO $20/CASE REBATE

Convert to the Cafitesse™ Coffee System and earn $20 per 2x2L case and/or $12 per 2x1.25L  

case for every case of eligible products ordered within 90 days of equipment installation.  

Experience the benefits of the Cafitesse™ Coffee System:

•  Consistently exceptional coffee – cup after cup

•  Easy to load and takes less than 5 minutes to clean*

•  Low waste – no leftovers, filters or wet grounds

Send to: H2 FY12 Cafitesse Offer, PO Box 2048, Brownsdale, MN 55918 

Make Check Payable To:

Establishment:

Name: 

 Title: 

Address: (No PO Boxes) 

City:                             
                              

                              
                   State:                        Zip:              

Email:                           
                              

                              
                              

    Phone: 

l Check here if you would like to receive e-mail offers from Sara Lee. 

Primary Distributor: 

City:                             
                              

                              
                    State:            

Qualifying Products:

Item # Description 
Cases Purchased

63271  100% Colombian – 2x2L  ______

63925  100% Colombian Decaf – 2x2L ______

66365  European Dark Roast – 2x2L ______

69203  Gourmet Blend – 2x2L ______

60350  Kona Blend – 2x2L 
______

21094  Prestige – 2x2L 
______

39995  Prestige Decaf – 2x2L ______

39791  Good Origin® 100%  
______ 

 Colombian – 2x2L

Item # Description 
Cases Purchased

03201  100% Colombian – 2x1.25L  ______

03203  100% Colombian Decaf – 2x1.25L ______

03205  European Dark Roast – 2x1.25L ______

39997  Prestige – 2x1.25L 
______

44199  Prestige Decaf – 2x1.25L  ______

39789  Good Origin 100% Colombian – ______

 2x1.25L

39787  Good Origin 100% Colombian  ______ 

 Decaf – 2x1.25L

TERMS AND CONDITIONS

Eligible Customers: Foodservice operators who are new customers will receive a rebate of $20.00 per case on purchases of eligible 2x2L Douwe Egberts Cafitesse coffee cases and $12.00 per case on 

purchases of eligible 2x1.25L Douwe Egberts Cafitesse coffee cases. A new customer is an eligible foodservice operator that does not have any Douwe Egberts Cafitesse equipment or has not purchased 

Douwe Egberts Cafitesse coffee since July 1, 2011. Convenience Stores and Commercial National Accounts are not eligible to participate. Chain headquarters may submit for multiple locations and 

request one combined Cafitesse rebate check; however, reports submitted must show individual store addresses and purchase information. Rebates must be submitted individually by foodservice 

operators. No bulk submissions or third-party submissions will be accepted. Amount of cases discounted is limited to normal run-rate of products, no loading allowed. Qualifying Products: Products 

listed above. Effective Dates: Qualifying product purchases must be made for equipment installed between January 1, 2012 and March 31, 2012 and must be ordered within 90 days immediately 

following the date of equipment installation. Request for rebate must be postmarked by July 31, 2012. Please allow 4-6 weeks for rebate to arrive. Promotion payouts will be paid on cases ordered 

within the 90 days after equipment installation. Payouts could be made on volume ordered up to June 30, 2012 if a customer first orders on the last day of the promotion (3/31/12). Proof of Purchase: 

Copies of distributor invoice(s) showing qualifying product purchases must be attached to this coupon. Distributor velocity reports will only be accepted if they include Sara Lee item numbers, specific 

invoice numbers, dates and purchase prices. Misuse constitutes fraud. Offer cannot be combined with any other Sara Lee Foodservice offers. Void where prohibited, licensed, taxed or restricted by law. 

Information submitted shall be the property of Sara Lee.

Type of Operation: (check one)

Commercial Restaurants 

   l Traditional QSR/Fast Food 

   l Fast Casual/Quick Casual  

   l Midscale/Family Dining 

   l Casual Dining 

   l Fine Dining  

   l Bars & Taverns   

   l Traditional Bakeries

   l Farm Stands

Non-Commercial/Beyond Restaurants/Onsite Feeding 

l Business & Industry

l Hospitals

l Traditional Nursing Homes

l Retirement Communities

l Schools (K-12)

l Colleges & Universities

l Vending 

l Office Coffee Service (OCS)

l Military
l Lodging

l Casinos/Gaming

l Corrections

l Supermarket Deli

l Mass Merchandisers

l Club Stores

l Recreation

l Airlines/Travel

l Cruise Lines

l Stadiums/Arenas

OPERATOR OFFER VALID FROM JANUARY 1, 2012 – MARCH 31, 2012.

©2011 Sara Lee Corporation 

Printed In USA 

11111726013882-11

*NG 300 Dispenser

______ X $20 = ______                       
                       

        ______ X $12 = ______

Total Cases Purchased      Total 2x2L Rebate (A)       Total Cases Purchased      Total 2x1.25L Rebate (B)

 

    

TOTAL REBATE = ______________ (A + B)

Fill Out and Mail with Proof of Purchase

Day 1: Surveyors Arrive

Whether the surveyor arrival is announced or unannounced, the first 

hour of the surveyor’s day is devoted to planning for the survey.  

· Ensure that the organization leaders notify the DFNS 

  or designee upon surveyor arrival

· In most cases, surveyors will eat on the premises 

  during a survey.
· Work with organization leaders to develop a menu and                                                                                                                                              

  determine the survey team’s food preferences and 

  any food allergies 
· Communicate the surveyor’s arrival to all Food &  

  Nutrition staff immediately

· Ensure that all staff members are wearing                                                                                                                                          

  organization issued identification 

· Identify staff who will greet the surveyor upon entry 

  into the department

Day 1: Documentation Requests  

The surveyors will request specific documentation during the 

planning session, which occurs on the first day. Be prepared to produce 

the following documents upon request.

· Performance Improvement Data from the past 12 months 

 
· MHFS Clinical Scorecard  

 
 

· This tool is maintained by the Lead RD, CNM or RCNM

 
 

· Access: www.morrisontoday.com/scorecard

 
· MHFS Operations Scorecard

 
 

· This tool is maintained by the DFNS 

 
 

· Access: Click here. 

· Documentation of performance improvement projects being conducted, 

  including the reasons for conducting the projects and the measurable progress 

  achieved.· One or more employee file(s)

· Department organization Chart
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What’s the point?The survey process is in place to continuously improve health care for the public, 

in collaboration with other stakeholders, by evaluating health care organizations 

and inspiring them to excel in providing safe and effective care of the highest 

quality and value.  The regulatory process is necessary to ensure that all people 

experience the safest, highest quality, best-value health care across all settings.

Preparing for SurveyThe first step to ensuring a positive survey experience is adequately preparing for 

the survey.  Years ago when surveys were unannounced healthcare organizations 

would simply “ramp” up prior to the actual survey.  However, this is no longer the 

case.  The unannounced process leaves
minimal time for preparation which means that every department within the 

organization must be ready for survey 24 hours a day/365 days a year.  
This edition of the MHFS 
Regulatory Update will guide 
you through the first day 
of an actual survey and subsequent issues will take you 

through the remainder of the survey 
process.  Each issue will conclude 
with a “lesson learned” that will 
highlight real events that have been 
encountered in the field and give 
you tips on how to ensure that your 
operation does not  fall victim to what 
we have learned from others. 
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Morrison Healthcare Regulatory Update
FY2012, issue #1

This regulatory update is the first in a series of updates designed to help you shine at your 
next regulatory survey.  We are not going to sugar coat it - the survey process can be a bit 
overwhelming.  But the more you can familiarize yourself with the regulatory process the 

better you will feel and the better you can prepare your team for the big day!  

Overview 
Who are the Surveying Agencies?
The Centers for Medicare and Medicaid Services (CMS) is the government agency 
responsible for granting the approval for all healthcare facilities to receive federal 
reimbursement for healthcare services.  CMS provides healthcare coverage for 100 Million 
people through Medicare, Medicaid, and the Children’s Health Insurance Program.  The 
largest healthcare provider in the world, the CMS has the full responsibility of governing 
patient care.

Ensuring that healthcare facilities are providing high quality healthcare is no small task.  In 
fact, the challenge is so large that CMS had to deem third party organizations the authority 
to survey healthcare organizations on their behalf.  

Organizations that are approved to conduct surveys on behalf of the CMS 
include:
 · The Joint Commission (www.jointcommission.org)
 · The American Osteopathic Association (www.hfap.org) 
 · DNV Risk Management (http://www.dnv.com/)

There are many similarities across all accrediting organizations and only 
a few differences. The most important similarity is that all CMS surveys 

or surveys conducted by an accrediting organization on behalf of 
CMS are unannounced.

There are few exceptions to the unannounced survey process to 
include the following  
 · Initial accreditation surveys
 · Early Survey option1

 · Periodic Performance Review2
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Morrison

https://www.morrisontoday.com/Documents/Forms/AllItems.aspx?RootFolder=%2fDocuments%2fCommunications%2fKatch%2dUp&FolderCTID=0x01200076035A4CEC8A4B4B827A74CE5B3B1A44&View=%7b1F2F11DB%2d2030%2d4BBC%2dB712%2dEFE12EF45909%7d
http://www.realopportunities.com/mydish
https://www.morrisontoday.com/Documents/Communications/Get%20Connected/GetConnectedFinal.pdf
http://www.morrisontoday.com/recruiting/pages/welcome.aspx
https://www.morrisontoday.com/Documents/Forms/AllItems.aspx?RootFolder=%2fDocuments%2fNutrition%2fMHFS%20NUTRITION%2fRD%20Hall%20of%20Fame&FolderC
https://www.morrisontoday.com/Documents/Communications/Coffee%20Offer.pdf
https://www.morrisontoday.com/Documents/Communications/Morrison%20Healthcare%20Regulatory%20Update%20Feb%202012.pdf


Diane has been a member of the nutrition services team at st. Joe’s for 18 years now, and is 
always finding ways to improve the quality of the patients’ stays.  When doing patient rounds one 
day about a week prior to thanksgiving, a family member of a patient asked if there was any way 
her family could enjoy a holiday meal here with her mother.  when asked this question, Diane saw 
a chance to carry forth the Mission of the Felician sisters – the founders of the hospital.  Diane 
then coordinated with nursing and housekeeping to make sure that all of the patient’s family 
members (eight in total) would be able to join the patient for a thanksgiving celebration. rooms 
were cleaned and a table was set for nine so that this family could enjoy a holiday meal together.  
Diane truly went above and beyond to make this patient’s stay special by organizing 
this family meal.
    Submitted by: Herb Lund, DFNS
	 	 All	People	First	winners	receive	a	$50	gift	card,	certificate,	letter	from	the	President,	
  lapel pin and are entered to win a 2012 Grand Prize People First award.
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People First Diane Gasch
St. Joseph Hospital - Finelli Region

Check out this photo from Food Day (Fall 2011) at 
UMass Memorial Medical Center. 

PHOTO OF THE WEEK

National Patient Safety 
Awareness Week

March 4th - 10th, 2012

the national Patient safety Foundation® is behind 
the annual Patient safety Awareness week.  this year’s 
campaign is “Be Aware for safe Care.”  the theme 
highlights the need for everyone to understand the 
importance of patient safety and to recognize the range 
of efforts being made to improve health safety in the Us 
and worldwide. For more information, click here.

the Gyza/weiss regional Diversity 
Action Council (rDAC) hosted its 
1st Diversity Banquet at Cokesbury 
Village retirement Life Community in 
hockessin, DE.  Almost 200 people 
attended this event, including representatives 
from Career Development, Canteen Vending, the Diversity & 
inclusion team, Mighty Leaf tea, as well as several Cokesbury Village residents.  

the theme of the event was “the Game of (real) Life” (modeled after the 
“Life” board game), and its goal was to not only acknowledge the rDAC’s 
accomplishments, but to also showcase talent and inform associates of various 
opportunities within Compass Group. through an application process, line 
cooks from across the region were selected to be the Featured Chefs for 
the evening.  they were asked to create a menu item inspired from a favorite 
childhood food, draft a recipe, calculate food costs, plan their production 
schedule and execute the final project.  During the reception, the guests were 
told that the Featured Chefs for the evening were in fact line cooks in their 
accounts, and they were surprised and delighted.

“it is the hope of the rDAC that the overarching message of displaying hidden 
talent in our accounts will cascade through our company,” said nicole wilson, 
rDAC chairperson and Assistant Director at Elwyn.  “there is no limit to how  
   high we can climb as an organization 

if we take the time to appreciate the 
differences we all have.” 

For more information about rDACs, 
visit Morrison today’s Diversity Page. 

UPDATE

http://www.npsf.org/updates-news-press/press/npsf-announces-2012-patient-safety-awareness-week-campaign/
https://www.morrisontoday.com/Documents/Forms/AllItems.aspx?RootFolder=%2fDocuments%2fDiversity%2fContacts

